Delivering Delightful
Experiences:

Use of location intelligence
for digital banking
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Location data matters
more than ever
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99%
coverage of the world

Build with reliable, comprehensive

data for over 200 countries and territories.
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25 million
updates daily

Count on accurate, real-time
locationinformation.

Routes

1 billion

monthly active users

Scale confidently, backed by our
infrastructure.
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We have become accustomed to Location Intelligence

0 Farringdon= Barbican ©

L. Liverpool Streets
o o Moorgate=e
o Chancery Lane © v -

l Iber ! Holborn© @ Liverpool street©

o o Tottenham
L1
o Oxford Circus o :
o Underground . St Paul's©
v
© Bond Street o
0 o @ Too Good To Go m City Thameslink = Q
le Arch© ) >‘
0 o o Covent Garden © o | i o
» Q ~
% B I R D Mansion House & o
Leicester Square © O Blackfriars ©
& eTemple n Monument©
Piccadilly Circus © s~ Blackfriors

O Charing Cro:
2, Charing C:

' Embankment® £
Green Park© (8] n

deliveroo

SS

o x London Bridge ==
91100 Eass o Southwark ©

a Waterloo=

“\q\\xsb”dqe Waterloo Underground ©
W

3
Westminster© Borouoh &

* snowdrop

®  solutions

PA’ Google Maps Platform



The problem:
today’s banking experience

Banks usually engage with customers on a monthly
basis with a statement. Often customers do not
understand transactions with messy data leading
to a dismal experience.

e This confusion around transactions creates
tremendous anxiety for consumers.

e Around 15% of calls to banks in the UK are
from customers trying to understand a
transaction.

e The average cost for a bank to handle each
callis around £10 (€5 to 7 in EU markets)
according to our customers.
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The problem:
today’s banking experience

Main Street Bank (illustrative) -

Transactions per day 3,000,000
Customer service calls X 4%
Cost of customer service calls x $10/call

Daily cost of customer service calls due to

. . $1,200,000
unrecognised transactions

Reductionin customer service calls with GMP x 50%

Daily cost savings with Google Maps Platform $600,000
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My account
Latest Transactions

Transaction Details
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Amount

-£65.28

-£15.25

-£34.99

-£25.33




Merchant Reconciliation System API: A delightful user experience

Snowdrop’s MRS enables the following enriched transaction views:
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CARD BALANCE SPENT TODAY
13590.53 :26.70 |
‘ TODAY
EAT. EAT. 16.40
e- Transport for London 4.80 ‘\
|
‘ﬁ; Costa Coffee 550 ||
YESTERDAY
H#M  HEM 25.95
TEXQ Tesco 10.24

Enriched Statement

Merchant logo and place category

are provided by Snowdrop, but
Location is presented
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4 2527 Ludgate Hill I
London EC4M 7JR f

£ Friday, 6 April 2018
14:04

Y Eating Out

Situate Merchant

When Merchant Logo, location and

Place category are provided by
Snowdrop after reconciling data

=  costa coffee paddington

esults

3.9 Kok kk * - 129 reviews - €€ i i
Coffee Shop

[ ® g <

SAVE NEARBY  SENDTOYOUR  SHARE
PHONE

Counter-service coffee chain offering hot drinks, iced
coolers, sweet snacks and sandwiches.

Casual - Groups

Merchant Details

Opening hours, reviews,
photos, etc. Plus content
overlays (loyalty points...)

(E)

MONTHLY EXPENSES

APRIL, 2018 i
\ £782.36
e £470 ||
I
- I
! briassnnd £89.35 ||
(3 ) e, £35.14

Categorised spending

Expenses reports and dashboards

can be created by using the Place
category field or by location
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Reduce call centre'expenses
) -

L &

[ (‘ oot

SATURDAY NOVEMBER 19, 1:36AM

Customer is unlikely te know
what this transition is

Photos

Rating & Price

Y  Establishment Type: Res
[ Q Address: 487 Adelaide S

Iconography

Website: spirithous

Establishment type

Contactinformation

Map
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Why does this matter? Consumer behaviour is radically changing

Barclays
Starling
Monzo
HSBC
NatWest
Halifax
Santander
Lloyds Bank
Nationwide
Revolut
TSB

Atom
Tesco

Post Office

5
R

49%

19%

8%

5
R

12%

=
o
X

9%

79%

@

a Google Maps Platform Source: Google Internal Jan-Dec 2018 - Current Account searches

Indexed Query Volume
@ YoY Growth
@ NewBanks YoY Growth
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People everywhere are expecting more value from banking...

“l am constantly being bombarded with loans. | want to be rewarded as a saver
though. How about offering me a points card? Or, cashback on bill payments?”

“l always go onto the apps once a week to see if they have any new offers.
| like going on these offers as it makes me feel I'm getting value
from being with that bank.”

“They can (and should) proactively recommend the offers in my opinion,
it can be a great value add and may end up in people staying
and feeling more loyal if they do a good job of it.”
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’ . z;ating new experiences can be difficult for existing banks.

p— -

e o wl@) -
Lessons Learned with Location in Lo

¢

Here’s a few principles based on our' work in London.....

Why you? Be Open
Tryand makesureyou  Identify the moments Look outside of
p can answer - Why You? when you can best help, traditional banki
4 and understand who will
How can you uniquely benefit.
help?

Don't try and be all thi
to all people...

~ totry (am‘aybe fail)

t‘h‘ei n&'to try at‘c\ll




' Thank you!

Ken Hart

khart@snowdropsolutions.co.uk

Alexey Anatskiy

alexeya@google.com
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